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LAXART CELEBRATES WITH 
THE INAUGURAL UNGALA
LAXART launched its first annual UNGALA at 
Empress Pavillion in Chinatown Los Angeles. 
More than 400 guests incuding artists, art patrons 
and art enthusiasts like China Chow,  Cameron Silver, 
Candace Nelson, Karyn Lovegrove,  Je!rey and 
Catharine Soros, and Brooke Kanter, gathered for 
dim sum and dancing to celebrate and raise awareness 
for contemporary art in Los Angeles. 

LAXART is the leading independent nonprofit 
contemporary art space in Los Angeles supporting 
artistic and curatorial freedom.

GEMFIELDS TOASTS MILA 
KUNIS
On Tuesday, February 19, W and Gemfields held an 
intimate luncheon in West Hollywood to announce 
and celebrate Mila Kunis as Gemfields’ new brand 
ambassador.  Guests were greeted with champagne 
and invited to check out the latest pieces from  
Gemfields partner designers utilizing the brand’s 
beautiful and ethically-sourced color gemstones.

W’s Editor-at-Large, Lynn Hirschberg, hosted the 
afternoon, welcoming the crowd along with Gemfields 
Director of Global Marketing Anna Haber and CEO 
Ian Harebottle, who joined via satellite.  Mila and 
Lynn entertained the guests with stories of their first 
collaboration for W and Mila spoke eloquently about 
her passion for the Gemfields brand.  Following the 
introductions, guests, including Louise Roe, 
Cameron Silver, George Kotsiopoulos and
Petra Flannery watched a short film about Mila’s 
trip to the Gemfields mine in Zambia.

UNGALA CHAIRS ARIANA LAMBERT SMERALDO, JENNIFER HAWKS, 
KARYN LOVEGROVE

JEFFREY AND CATHARINE SOROS, VIVECA FARRELL, 
BROOKE KANTER

MILA KUNIS, GEMFIELDS BRAND AMBASSADOR

IRENA MEDAVOY, LYNN HIRSCHBERG, KATHERINE ROSS, 
COLLEEN BELL
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CLIMBING UP

Architectural Digest partnered with the innovative 
architecture team of Matthias Hollwich and 
Marc Kushner (HWKN) to develop a custom  
installation, which draws inspiration from the 
lightweight aluminum used in the design of The Next 
Generation Range Rover.

Set to debut this spring in New York City’s 
Meatpacking District, Climbing Up will be a striking 
architectural sculpture. “We want to make people 
stop in their tracks—to test their belief in how the car 
can be posed so delicately atop a pile of aluminum,” 
said HWKN.

Explore the Climbing Up board on 
pinterest.com/landroverusa.


